A/

13. What are the various elements of a print
copy? What role do they play in increasing

the effectiveness of a print copy?
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Note : Attempt all the sections as per instruc-
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Section-A
(Very Short Answer Questions)

Note : Attempt all the five questions. Very short
answer is Eequired not exceeding 75
words. Each questibn carries 3 marks.

3x5=15
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What is advertising?
Give any six functions of advertfsing man-
agement.,
What is media scheduling?
What is guide usage?
What is Pay out Planning?
Section-B

(Short Answer Questions)

Note : Attempt any two questions out of the

following three questions. Each question
carries 72 marks. Short answer is re-
quired not exceeding 200 words.

7Y2%2=15

6. Define advertising Budget.

7. What is Industrial advertising?

8. What do you mean by consumer jury?
1804972 |
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Section-C

(Detailed Answer Questions)

Note : Attempt any three questions out of the

following five questions. Each question
carries 15 marks. Answer is required in

detail. 15x3=45

9. Dis)cuss the functions of advertising and ex-
plain the role of advertising in economic de-
velopment of India in brief.

10. Discuss the importance of advertising ir:n ef-
fective marketing.

11. Define branding. Discuss the characteristics
‘of a Good Brand.

12. Explain the meaning of Emotional appeals.
What is the difference between national and
local advertising?

18049/3 P.T.O.
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Explain the communication process and factors that

can interfere with interpretation of massages.
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Attempt questions from all Sections as per

instructions. ¥

' Section-A

L’ery Short Answer Questions)
Answfér all the five questions. Each question carries
3 mar+s. Very short answer is required not exceeding
75 woFds. 3x5=15

Explain the main components of communication

mix. |
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"Money spent on advertisement is wasteful." Do you

agree ?

Explain media-cost as a factor of media planning.
What are the qualities of a good advertiscment copy ?
Explain the interactivity effects research.

Section-B
(Short Ans‘wer Questions)
Answer any rwo questions out of the following three
questions. Each question carries 7% marks. Short
answer is required not exceeding 200 words. 7/2%2=15
Define Advertising. What are the elements of an

effective advertising ?
Explain in detail the concept of IMC.

What are the common practices in use for

determining the size of advertising budget ?

10.

11.

12.

18049

(3)

Section-C
(Detailed Answer Questions)

Answer any three questions out of the following five
questions. Each question carries 15 marks. Answer is
required in detail. 15%3=45
Explain the different methods under which
advertising budget decisions can be taken. Also
explain incremental approach to advertising
budget.

Explain the various pre-testing and post-testing‘
methods used in print media. Give examples in

support of your answer.

"Advertising sells the product." Do you agree with
this statement ? Give reasons. Explain the functions

performed by advertising.

What do you mean by the term 'media planning' ?
What is its importance to advertiser ? Also explain

the problems of media planning.

-
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marketing research techniques to advertising.

18049

D B. B. A. Examination, Dec. 2018
Advertising Management

(BBA-301)
(New)
Time : Three Hours] [Maximum Marks : 75

Note : Attempt questions from all Sections as per

instructions.

Section-A
(Very Short Answer Questions)

Attempt all the five questions. Each question
carries 3 marks. Very short answer is required not
exceeding 75 words. 3x5=15
| s What is publicity ?

2. What is marketing communication mix ?

18049-4-
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What is an advertising budget ?
What are primary and secondary media ?
What is continuous research ?

Section-B
(Short Answer Questions)

Attempt any rwo questions out of the following
three questions. Each question carries 7% marks.

Short answer is required not exceeding 200 words.
7%4%2=15

What do you mean by public relations ?

What is the importance of integrated marketing

communication ?

What are the challenges to “DAGMAR” approach?

S -

10.

12,

18049
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Section-C
(Detailed Answer Questions)
Attempt any three questions out of the follo“;ing
five questions. Each question carries 15 marks.
Answer is required in detail. 15%3=45
What is advertising expenditure ? What are its

effects on consumer both in short-run and long-

rumn.

What are the functional and emotional benefits that

we deliver to our customers ?

Which method or approach of setting advertising

goals is superior and why ?

Explain any two indoor media vehicles with merits

and demerits.
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(BBA-301)

Time : 3 Hrs. | [ MM. : 75

Note :— Attempt all Sections as per instructions.
Section-A
'(Very Short Answer T ype Questions) 3x5=15

Note :— Attempt all the five questions. Each' question carries
( 3 marks. Very short answer is required not

exceeding 75 words.

I. What is Sales Promotion ?

2. What kind of personality will your brand have ?

;
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3. What are advertising goals ?
4. What factors govern selection of media ?
5. Define the Advertising Research.
Section-B
(Short Answer Type Questions)  7/2x2=15

Note :— Attempt any two questions out of the following
three questions. Each question carries 7% marks.

Short answer is required not exceeding 200 words.
6. What are the limitations of Advertising ?
7. What is Competitors’ Brand position ?

8. Explain the fwo objectives of pre-advertising

campaign research.
Section-C

(Long Answer Type Questions) 15x3=45

Note :— Attempt any three questions out of the following _

five questions. Each question carries 15 marks.

Answer is required in detail.

9. Explain advertising as a social process. Is there any

ethics in advertising ? If so, justify.

ND-182 (2)

~

10. Explain different factors and elements of marketing

communication mix.

11. What are advertising expenses ? How are they

classified ?

12. Discuss in detail outdoor media vehicles. Pinpoint

in common merits and demerits.

13. What is Motivational research and how does it

differ from other form of research ?

ND-182 (e84)



















