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Advertising and Public Relations

(BAJMC-104)
Time : Three Howrs | [Maximum Marks : 75
Note : Attempt all the sections as per

instructions.
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Section-A/Q0s-3

(Very Short Answer Type Questions)
(3rfer g I weA)
Note : Attempt all questions. nE=15
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1.  Why advertising is done?
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What is online advertising?
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Why press release is prepared?
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Define consumer.
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Public opinion means?
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Section-B/@vz-g

{Short Answer Type Questions)
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Note : Attemptany two questions.2x7.5=15
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6.

Explain the types of advertising.
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What do you understand by brand -

promotion? Explain Briefly.
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Explain about Consumer behavior.
IUHIRHT HEER BT THA|
Section-C/@rz-1
(Detailed Answer Type Questions)
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Note : Attempt any Three questions.
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9.

10.

11.

Discuss about the theory of advertising
appeals.
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How public relation is beneficial for an
organization? Explain with example.
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What is ASCI? Explain its functions.
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12. Explain the importance of advertising

research.
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13. Why sales promotion campains are nec-

essary for a company? Discuss. @
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