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Time : Three Hours | [Maximum Marks : 75
Note : Attempt all the sections as per
instructions.
de: | woel @ MR ER & diiom|
Section-A/dUs-&
(Very Short Answer Type Questions)
(31fer o7y ISR 9)
Note : Attempt all five question. Each
questions carries 3 marks.
die: 9l Ui T & IR lolt] Td e 3
€ 376 &I B

1. What do you understand by corporate

communication? Define. 3
HIURE IR ¥ 31T F&T G922 gRyiyd
P

P.T.O.



Mention the functions of corporate

communication. 3
PURE TIR & ST BT 3661 DI

Write a note on crisis management

techniques. 3
Hescelel Haes dab-ia Ox fewolt ferRae
What is media planning? Explain 3
Hifgar FreH aard? susEel

Outline the role of brand strategy in
image building of an organization. 3
T e @ sy fufor & gz <orifa @
T @ it B

Section-B/W@Us-@
(Short Answer Type Questions)
(e7g FTT =)

Note : Attempt any two questions out of the

qe -

6.

following 3 questions.
feferiRad i meal & & el & ol &
IR aifm
Throw light on the state of corporate
communication in India. 7.5

9Rd § BURE TR & Reify Wy sl
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Mention the preparation for a press
conference organized for an institution.
7.5
fed s=m & v amafse w sibw @
Jart @1 3w Wi
What does brand mean? Briefly explain
its importance and characteristics. 7.5
ais &1 g1 31 &7 $9% 7 3R Rmand &
o F aawwl
Section-C/3us-T
(Detailed Answer Type Questions)
( Fregar 3ol wee)
Attempt any three questions out of
the following five questions.
Fr=faRee dia et 4 & ol 9 el &
3R alfsul
With
Relations, throw light on the need for

reference to Corporate Public

Corporate Communications in India. 15
PR WS BT o XA gY HRA §

FIiRE TR & AaTIHdr W W S|
P.T.O.
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11

12,

13.

What is corporate Social Responsibility?

Explain in detail. 15
‘PIRE e Remafee (DeasR) @@ g?
foaR ¥ gussT|

Discuss the methods of media selection
for the promotion of an institution. 15
& T & WR-TER & fou g I
& dR-Te 3 I9f Hifw|

What is mean proactive and reactive

media relations? Explain in detail in the

context of press briefing. 15

geacia 3R Ruacla A ¥au ¥ @ e
2? U BT & da o fawaR 3 A9est|

What do you understand by Diverse
Branding? Also mention in detail the
differential of Co-Branding? 15
fafaer §ifsT & 319 For FHF &? DI-FIET B
fafir TeRi & 9t fawar & 3o aifatl
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