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Neote: Attempt questions from all Sections as per

instructions.

Section-A
(Very Short Answer Questions)
Answer all the five questions. Each question carries
3 marks. Very short answer is required not exceeding

75 words. 3%5=135

Define marketing management.

2. What 1s product mix ?



(2)

What do you mean by packaging ?
Explain personal selling.
What is consumerism ?

Section-B -
(Short Answer Questions)
Answer any fwo questions out of the following three
questions. Each question carries 7% marks. Short
answer is required not exceeding 200 words. 7/2%2=15

Explain the various basis of market segmentation.
What do you mean by product life cycle ?
What are the emerging trends of marketing ?

Section-C
(Detailed Answer Questions)
Answer any three questions out of the following five
questions. Each question carries 15 marks. Answer is

required in detail. 15%3=45

QF‘

/lO.

1

12.

13.

(3)

What is Marketing measurement and forecasting ?
Explain in detail.

Explain various factors which affect the decision of

product.

What do you mean by selling price of product ?
Explain various methods of determining the selling

price.

»

What do you mean by marketing control ? Explain

the various controlling technique.

Explain in detail the channels of physical distribution
of product.
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Note : Attempt questions from all sections as per
instructions.

Section - A
{Detailed Answer Questions)

Note: Attempt any three questions out of the
following five questions. Each question
carries 15 marks. 15x3=45

1. What is meant by marketing concept? Ex-

plain the difference between product oriented

concept and market oriented concept.
P.T.O.

1



Vz. Explain the term market segmentation. What
are objectives of market segmentation?
What criteria or bases are used for segment-
ing the market?

3. Define packaging. What are the objectives
and functions of packaging? Give character-
istics of a good package. '

A.  What do you understand by channels of dis-

tribution? Discuss the types and functions of

distribution channels.

5. Explain the concept of consumer behaviour

. Describe various factors which effect con-
sumer behaviour.
Section-B
{Short Answer Questions)

Note : Attempt any two questions out of the fol-
lowing three questions. Each question
carries 7% marks. Short answer is re-
quired not exceeding 200 words.

7¥2x2=15

6. What do you understand by Marketing Mix?

NP-322212

Describe the factors affecting the market-
ing- mix.
Describe the factors which must be consid-

| ered while fixing the price.of a product.

Explain the benefits of advertising to various
classes of people in society.
Section - C
(Very Short Answer Questions)

- Note: Attempt alf questions. Each question car-

ries 3 marks. Very short answer is required

not exceeding 75 words. 3x5=15
9. What do you mean by sales promotion?
10. What is personal selling?
11. What is consumerism?
12. What is meant by Marketing Management?
13. Differentiate consumer goods and Industrial

goods.

NP-3222\3
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Note : Aﬁempt questions from all Sections as per
instructions.
Section—A
(Very Short Answer Questions)

Note : Answer all the five questions. Each question
carries 3 marks. Very short answer is required not
exceeding 75 words. 3x5=15

1. Whatis the scope of marketing ?
2. Explain marketing mix decision.
3. Whatdo youmean by branding ?
4. Discuss promotion miX.

5. TWhatare the legal issues ?

NP-3222 . : {P-T.0.
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Section-B
(Short Answer Questions)

Note : Answer any two questions out of the following
three questions. Each question carries 7% marks.
Short answers is required not exceeding 200 -
words. 7%%2=15 (

6. Explain the meaning of maﬂcet.segmentation.
7.  Discuss the new concept of marketing.
8.  What are major issues in marketing ?
Section—-C
(Detailed Answer Questions)

Note : Answer any three questions out of the following
' five questions. Each question carries 15 marks.

Answer is required in detail. - 15x3=45
9.  What are the advantages of the study of consumer (
behaviour ? Explain in detail.
10. What do you mean by marketing mix ? Explain its
various elements.
NP-3222
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11. What do you mean by selling price of a product.
Explain various methods of determining the selling

price.
12. Explain in detail the legal issues in marketing.

13. Who are called channel members in distribution ?
. Explain their significance and functions.

NP-3222
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gsama“s 15 marks, Short anster I

| reqmreu not more than 200 words.
1%x15=15

' %‘ : Exp:prn mevaﬁous factors which effact
. Market’ingEnvimnment?
3,;. ExQIaTn the process of New Product
’ Development?.

f' .dfs.fﬁbugions.
NP-3222 (Cv-111)/2

8. ﬁéscrlbe different types of channels of

10.

11,

of view?
NP-3222 (CV-II1)/3



